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Greater Noida
Ghaziabad
Faridabad
Bangalore
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Mohali
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Pricing (Affordable & Mid Segment)

Top 5 Developers (Q1 2009 to Q1 2010)

Top 5 selling Apartment Projects (Q1 2009 to Q1 2010)
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‘ Glossary

NIIWAETT [, YT 1\t is the number of units that have been launched in a given period of time

. It is the number of units that have been transacted/sold in a given period of time irrespective of its
Absorption ,
launch/completion date

U113 Ee]1 e M \YTh1 o JaVA It is the number of units that remained unsold in a given period of time
It is the average time period required to sell off the unsold inventory (calculated on the basis of
Inventory Overhang : :
qguarterly sales velocity recorded, over the previous 2 quarters)

Note:
1) The analysis covers Apartments, Villas and Independent floors only

2) As per the data availability, the analysis done for cities in NCR & MMR is till February 2010 and for the
remaining cities it is done till January 2010

3) Price Trend is based on Absorption
4) Figures in bracket represent the space in million sqft. for the respective years

5) Top 5 Developers are listed by taking all the project types (Apartments, Villas & Independent floors) into
account that have witnessed Absorption during the period Q1 2009 to Q1 2010

6) Top 5 projects (only apartments) are listed on the basis of highest absorption during the period Q1 2009 to
Q1 2010
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Real Estate Trends

Boost to Residential Real Estate Market

Transition Phase Characteristics

(April — October 2009)

Sustained GDP growth

Uplift in Stock Market Rising Affordability
Price Correction Large Pool of Highly Skilled Workers
Reduced Ticket Size

Strong Population Growth/ Favorable Demographics

Reduced Home Loan Rates

Urbanization & Nuclearisation Trend in Joint Families

Reduced Inflation Rate

Rising Mortgage Penetration

Better Incentives to

Customers Greater Integration with World Economy

vvvv‘bl

Improving Regulatory Framework

Growth of Residential

Real Estate Market

Increasing Foreign and Domestic Investments
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‘ Key Highlights

sl Key Highlights of the Study —

FEW TAKERS FOR AFFORDABLE HOUSING: Post the initial euphoria during early 2009,
affordable segment has witnessed a gradual decline in absorption levels. However,
these levels stand closer to sustainable levels.

Revival of Mid Segment absorption post Q2 2009 across majority of cities: Mid-segment
is a major contributor to the increased levels of absorption, often observed surpassing
the affordable segment.

Most cities like Mumbai, Gurgaon register a decline in unsold inventory indicating a
— revival in absorption levels after the recessionary phase.

MMR has witnessed an upward trend in the average transacted prices in the affordable
——  segment, however, mid-segment records no major directional trends. —_—

Prices in NCR have remained stable and witnessed minor corrections. A significant
decrease in prices in cities like Noida have enabled a higher absorption velocity.

Chennai and Bengaluru have recorded minor upward pricing trends despite high levels of
unsold inventory.
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‘ Take Aways

MUMBAI
NAVI MUMBAI
THANE
PUNE

GURGAON
NOIDA
GREATER NOIDA
GHAZIABAD
FARIDABAD

BENGALURU
CHENNAI

CHANDIGARH
MOHALI

Prorbouimy

CREATING INVESTOR! INTELLIGENCE

Affordable (58%)
Affordable (70%)
Affordable (62%)
Affordable (57%)

Mid (64%)

Mid (71%)

Mid (54%)
Affordable (50%)
Affordable (89%)

Mid (69%)
Affordable (54%)

Mid (80%)
Affordable (52%)

Affordable (51%)

Affordable (83%)

Affordable (67%)
Mid (61%)

Mid (70%)
Mid (75%)
Mid (55%)
Mid (55%)
Affordable (67%)

Mid (60%)
Mid (58%)

Mid (79%)
Mid (54%)

MUMBAI
NAVI MUMBAI
THANE
PUNE

GURGAON
NOIDA
GREATER NOIDA
GHAZIABAD
FARIDABAD

BENGALURU
CHENNAI

CHANDIGARH
MOHALI

Affordable (60%)
Affordable (79%)
Affordable (91%)
Affordable (69%)

Mid (67%)
Affordable (93%)
Affordable (83%)
Affordable (100%)
Affordable (95%)

Affordable (80%)
Affordable (76%)

No Launches
Affordable (92%)
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MARKET ORIENTATION - ABSORPTION MARKET ORIENTATION - NEW SUPPLY

Mid (58%)
Affordable (100%)
Affordable (92%)

Mid (64%)

Mid (65%)
Mid (71%)
Affordable (56%)
Mid (100%)
Affordable (75%)

Mid (53%)
Affordable (73%)

No Launches
No Launches



Mumbai
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Mumbai

New Launch Supply & Absorption New Launch Supply - Break Up
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2,545 (2.4)
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12,000 - 4,000 1 1,995 (2.3) 1,027 (1.6)
2,000 - s566(05) . 1,177 1319 738 (0.7)
i = s (0.9) e -—“"‘”—-mv—_msiz
10,000 032008>” Q42008 Q12009 Q22009 Q32009 Q42009 Q12010
8,406 8611 m Affordable Segment (<=30 Lakh) ® Mid Segment (>30 - 75 Lakh)
(8.3) (8.5)
. 8000 - 300 o Absorptlon - Break Up
= (8.7) ' 2,053 ( 2,637 (2.6)
=] (%]
- £ 6,000 -
g ?'60:)1 >879 = L 620 2,173 (
2 6000 - : (6.9) % 4,000 | 1822 (1 8) 30 (
o 5000 - 1,190 (1.2) 4,474
4,243 =~ 1 739 (3.5) 3263 2 1,968 2,223 1, 344
4,180 (5.3) i} (1.3) (2.2) (1.5) (1.7)
4,000 - ‘& (3r46)6 754;)2 Q32008 Q42008 Q12009 Q22009 Q32009 Q42009 Q12010
3.9 .
B Affordable Segment (<=30 Lakh) B Mid Segment (>30 - 75 Lakh)
2,000 - %fg Figures in bracket represent the space in million sqft Source:PropEquity Research, 2010
] A Absorption velocity registers a dip after a very impressive
Q3 2008 Q4 2008 Q1 2009 Q2 2009 Q3 2009 Q4 2009 Q1 2010 first half 2009. The average monthly absorption stands at
2,200 units/month in Q2,2009 down from +2,800 units
® New Launch Supply M Absorption during first half 2009.

Figures in bracket represent the space in million sqft
Note: A) Supply consists of Apartments, Villas and Independent floors only. B) New Launch Supply implies

the n'umber of units that have been launched in a given period of time. C) Absorption implies the number A Registe I’ing a freSh Spu I’t Of launCheS Of + 1 2 y OOO UnitS 'in

of units that have been transacted in a given period of time irrespective of its launch/completion date 3K
* - Data Available till February 2010 sourcepropauity Researcn, 2010~ 21,2009, the  New  launches  stabilized around 3,500
units/quarter.
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‘ Mumbai

Unsold Inventory Price Trends - Affordable Segment
29,641
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Q3 2008 Q42008 Q12009 Q22009 Q32009 Q42009 Q12010
—o—Apartments

B unsold Inventory (Units) —o—|nventory Overhang (RHS)
Figures in bracket represent the space in million sqft Price Trends - Mid Segment

7,000 -
Raheja Legends

6,500 -
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5,000 - ‘\‘— — R 4’\.§,
4,500 -

4,000 T T T T T T 1
Q3 2008 Q4 2008 Q12009 Q2 2009 Q3 2009 Q4 2009 Q12010

Price (INR/Sqft)

=o—Apartments

Note: Price trend is based on absorption

Number of Projects Units

Ongoing Projects 496 89,078
Affordable Segment 63 19,995
Mid Segment 113 18,940

Source:PropEquity Research, 2010
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‘ Mumbai

IMPRESSIVE REDUCTION IN UNSOLD INVENTORY: Unsold Top 5 Developers - Based on absorption
inventory has registered a decline from +33,000 units in Q1 during the period Q1-2009 to Q1-2010
2009 to 20,000 units in Q1 2010 o primarily on account of
very healthy sign of absorption during first half of 2009

B Dynamix Balwas Group

B Rustomjee Group

AFFORDABLE SEGMENT WITNESSING UPWARD PRICE
TREND: After a correction phase during Q2 & Q3 2009,
prices exhibit an upward trend, though the transaction
volumes have dipped along with a shift towards smaller 6%
units (with higher BSP)

B Tata

HDIL

Lodha Group
65% 3% Others

MID SEGMENT REGISTERS STABLE PRICING : Mid segment
exhibits stability in both, price & absorption trends

Note :All the project types (apartments, villas and independent floors) have

Top 5 Selling Apartment Projects (Based on absorption from Q1- 2009- Q1-2010) pecn considereclfor computing this analysis

Project Developer Colony Launched Launched Absorption Absorption Atfsuor:rftr:)n Avg Unit Wt;A:;ce;age Launch  Completion
(%) Size Sqft (INR/Sqft) Date Date

Name Name Name Sqft Units (Sqgft) (Units)

Rustomjee Evershine Rustomjee

1 . Virar 2,360,000 4,000 1,840,800 3,120 81 590 4,777 Jan-09 Dec-11
Global City Group
. Dynamix .
2 Orchid Ozone Dahisar(E) 2,566,000 3,500 2,078,460 2,835 81 728 4,248 Mar-09 Apr-13
Balwas Group
3 Shubh Griha Tata Bhoisar (E) 460,000 1,240 460,000 1,240 100 374 1,379 May-09 May-11
4 New Haven Tata Bhoisar (E) 1,332,000 1,300 1,012,320 988 76 1,025 2,212 Sep-09 Dec-11
5 Premier Residences HDIL Kurla 711,000 900 675,450 855 95 790 6,351 Mar-09 Dec-11

Note :A) Absorption implies the number of units that have been sold during Q1-2009 to Q1-2010 B) Current Absorption refers to the percentage of units sold till date. Source:PropEquity Research, 2010
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Navi Mumbai
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‘ Navi Mumbai

New Launch Supply & Absorption New Launch Supply - Break Up

20,000 - 1,554
1.9
20,000 - i 15,000 -
17,796 =
18,000 - (9.4) "':6 10,000 1 15,716
. (6.1)
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16,000 - _ 456 (O.S)RGI | ?1?5)7 114 (02) 5¢ % %,1495;1 | 2'?80 28
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14,000 - .
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S 12,000 -
s .
S 5000 - Absorption - Break Up s
10,000 - 423 (1.1)
S 3,000 - (1.0) 818 371
8,000 - %5 (0.5)
S 2,000 - 847 3 149 -? 54)4
z 2,175 2.8
1,000 - (1.0) 1,868 1 359 1,765
6,000 - 172 (0 9) 07) (1 1)
4,547 B}
3,684 (4.6) Q3 2008 Q4 2008 Q1 2009 Q2 2009 Q3 2009 Q4 2009 Q12010
. (1.9) 3 190
4,000 ) 392 2 906 2391 25 2335 B Affordable Segment (<=30 Lakh) B Mid Segment (>30 - 75 Lakh)
1 306 (1.7) 1 725(2 2) (2. , Figures in bracket represent the space in million sqgft Source:PropEquity Research, 2010
2,000 -, (1 . (2.6)
(0.6) < . . . ..
J (03) A Absorption levels revived in Q4 2009 after declining for 3
Q3 2008 Q4 2008 Ql 2009 Q2 2009 Q3 2009 Q4 2009 Q1 2010 ?tra]ght quarF?rS' _ The spurt can be accounted to the
_ increased activity in the affordable segment.
B New Launch Supply  ® Absorption
Figures in bracket represent the space in million sqft < . .
Note: A) Supply consists of Apartments, Villas and Independent floors only. B) New Launch Supply implies A There have been Sporadlc new launCheS after a Mmassive
the number of units that have been launched in a given period of time. C) Absorption implies the number launch Of +1 7 OO un-its d u r-i ng Q4 2008
of units that have been transacted in a given period of time irrespective of its launch/completion date ) :
* - Data Available till February 2010 Source:PropEquity Research, 2010
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‘ Navi Mumbai

Unsold Inventory

Price Trends - Affordable Segment

25,000 19,749 -9 - 3,000 -
(26.1) 18,953 g § =
20,000 (15.2) 16242 15576 ., S T 2,500 -
2 (12.9) (12.6) 13,610 g =
< - 6 = 1
> 15,000 (10.4) 11,347 ) Z 2,000
= (84) [ 2 @ 2 o
6 -4 5 £ 1,500 -
S 10,000 8 =
5,000 -2 £ 1,000 ; . . . . : .
' l -1 ‘2 Q32008 Q42008 Q12009 Q22009 Q32009 Q42009 Q12010
- T T T T T T - %’
Q32008 Q42008 Q12009 Q22009 Q32009 Q42009 Q12010 - —o—Apartments
B unsold Inventory (Units) <#=Inventory Overhang (RHS) . ]
. . o Price Trends - Mid Segment
Figures in bracket represent the space in million sqgft
4,500 -~
=
G= _
Sea Lounge g 4,000 —_ . ——
°z= 3,500 -
3 3,000 - / —a— /—l
& 2,500 -
2,000 T T T T T T 1

Prorbouiry

CREATING INVESTOR INTELLIGENCE

Q32008 Q42008 Q12009 Q22009 Q32009 Q42009 Q12010

=o—Apartments -&-Villas

Source:PropEquity Research, 2010

Note: Price trend is based on absorption

Number of
Projects
Ongoing Projects 135 32,632
Affordable Segment 29 21,784
Mid Segment 78 8,332

Source:PropEquity Research, 2010
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‘ Navi Mumbai

HIGH LEVELS OF UNSOLD INVENTORY: Though declining,
unsold inventory levels are inflated owing to massive new
launch of +17,000 units in Q4 2008

AFFORDABLE SEGMENT PRICING EXHIBITS UPWARD TREND:
Affordable segment records an increase in average
transacted prices Q4 2008 onwards

STABLE PRICES OBSERVED IN MID SEGMENT : Mid segment
housing exhibits a flat price trend with no notable
directional movement

Top 5 Selling Projects (Based on absorption from Q1- 2009- Q1-2010)

(Units)

Top 5 Developers - Based on absorption
during the period Q1-2009 to Q1-2010

B Matheran Realty

B Armstrong
34%

B Neptune Group
IREL (Indiabulls)

Hiranandani
4%

7% Other

Note :All the project types (apartments, villas and independent floors) have
been considered for computing this analysis

Project Developer Colony Launched Launched Absorption Absorption

Name Name Name Sqft Units (Sqgft)
1 Tanaji Malusare City Ms;gft?” Karjat 5,250,000 15,000 1,627,500
2 Hex City Armstrong Kharghar 1,050,000 1,320 997,500
5 sverfmermdey RIS ceRdR GEREN0 1,500 480,000

Group
4 Hex World Armstrong Sanpada 919,000 1,260 873,050
IREL
5 Greens . Panvel 2,349,000 1,500 1,714,770
(Indiabulls)

4,650

1,254

1,200

1,197

1,095

Curren.t Avg Unit Wt A\{erage Launch Completion
AR Size Sqft Price DEN Date

(%) " (INR/sqft)

52 350 1,242 Oct-08 Mar-12
95 796 2,650 Dec-09 Dec-12
80 419 1,687 Mar-09 Jun-11
95 730 3,256 Dec-09 Dec-12
75 1,566 2,900 Sep-09 Sep-12

Note :A) Absorption implies the number of units that have been sold during Q1-2009 to Q1-2010 B) Current Absorption refers to the percentage of units sold till date.
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Source:PropEquity Research, 2010
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Thane
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Thane

New Launch Supply & Absorption

14,000 -
12,000 - 11,494 (8.9)

10,000 -

8,000 -

No. of units

New Launch Supply - Break Up

6,000 -

4,000 -

2,253
(2.4) 1,598

718

5,142 (4.8)

2,289 (2.1)

(0.6)

2,000 - (1.7) 1 443
.1 6)

Q3 2008 Q4 2008 Q1 2009 Q2 2009 Q3 2009 Q42009 Q12010

B New Launch Supply  ® Absorption

Figures in bracket represent the space in million sqft

Note: A) Supply consists of Apartments, Villas and Independent floors only. B) New Launch Supply implies
the number of units that have been launched in a given period of time. C) Absorption implies the number
of units that have been transacted in a given period of time irrespective of its launch/completion date

* - Data Available till February 2010 Source:PropEquity Research, 2010
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B Affordable Segment (<=30 Lakh) ® Mid Segment (>30 - 75 Lakh)
Figures in bracket represent the space in million sgft Source:PropEquity Research, 2010
AAbsorption levels recorded a decrease over last 3

Performance of Indian Residential Market

consecutive quarters ending Q3 2009. However, Q4 2009
witnessed an increase in the absorption levels.

AWith an average monthly velocity of 900+ units for the

year 2009, Thane witnessed healthy absorption levels in
the sub INR 30 Lakhs ticket price projects.
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‘Thane

Unsold Inventory - Break Up
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Price (INR/Sqft)

Price (INR/Sqft)

3,000

2,500

2,000

1,500

1,000

5,000
4,500
4,000
3,500
3,000
2,500
2,000
1,500

Price Trends - Affordable Segment

Q3 2008

Q4 2008

—o—Apartments

Price Trends - Mid Segment

Q1 2009

Q2 2009

Q3 2009

-m-Villas

Q4 2009

Q12010

I
Q32008 Q42008 Q12009 Q22009 Q32009 Q42009 Q12010
—o—Apartments --Villas

Note: Price trend is based on absorption

Ongoing Projects

Affordable Segment

Mid Segment

Performance of Indian Residential Market

136
51
69

Source:PropEquity Research, 2010

Source:PropEquity Research, 2010

Number of Projects Units

37,651

16,881

17,585




Thane
DECLINE IN UNSOLD INVENTORY: Unsold inventory records a Top 5 Developers - Based on absorption
constant decrease Q1 2009 onwards owing to healthy during the period Q1-2009 to Q1-2010

absorption levels and decrease in new launches

MW Lodha Group
AFFORDABLE HOUSING LOSING COMPETITIVENESS:

Transacted prices in affordable segment have witnessed an W Haware
upward trend Q2 2009 onwards for villa and apartment 239 = Akruti Nirman
projects

Regency
MID SEGMENT DEMAND REVIVAL: Projects between > INR 30-75 Everest Developer
lakhs ticket price witnessed increase in the absorption levels in
the year 2009 with an average monthly velocity of 500+ units 3%30 Other

Note :All the project types (apartments, villas and independent floors) have
been considered for computing this analysis

Top 5 Selling Apartment Projects (Based on absorption from Q1- 2009- Q1-2010)

Project Developer Colony Launched Launched Absorption Absorption Curren.t Avg Unit Wt A\{erage Launch Completion
Name Name Name Sqft Units (Sqgft) (Units) AL Size Sqft Price Date Date
| i (%) T (INR/sqft)
1 Casabella Lodha Group Dombivali(E) 3,000,000 3,600 3,000,000 3,600 100 841 2,331 Mar-09 Oct-12
2 Haware Citi Haware Ghos;’:;dar 1,936,000 3,000 1,452,000 2,250 75 646 3,500 Jan-09 Apr-12
3 Casa Bella Gold Lodha Group Dombivali(E) 2,413,000 2,870 1,327,150 1,579 55 841 2,655 Oct-09 Sep-12
4 Casa Univis Lodha Group Ghosg:;dar 1,478,000 1,346 1,005,040 915 100 1,098 3,285 Dec-08 Jun-11
5 Green Woods I\'Ia;l::r:j:n Vartak Nagar 818,000 1,020 613,500 765 75 802 4,700 Jan-09 Dec-13

Note :A) Absorption implies the number of units that have been sold during Q1-2009 to Q1-2010 B) Current Absorption refers to the percentage of units sold till date. Source:PropEquity Research, 2010
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Gurgaon
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Gurgaon

New Launch Supply & Absorption
12,000 -
10,294
10,000 -~

8,000 -

6,000

No. of units

6,934 7,081
6,627 6,5
4,665

6,366
4,644

,959
,366
1 T T T

Q3 2008 Q4 2008 Q12009 Q22009 Q32009 Q42009 Q12010

474

3,8 3,7

4,000

2,000

B New Launch Supply  ® Absorption

Figures in bracket represent the space in million sqgft

Note: A) Supply consists of Apartments, Villas and Independent floors only. B) New Launch Supply implies
the number of units that have been launched in a given period of time. C) Absorption implies the number
of units that have been transacted in a given period of time irrespective of its launch/completion date

* - Data Available till February 2010 Source:PropEquity Research, 2010
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New Launch Supply - Break Up
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W Affordable Segment (<=30 Lakh) ® Mid Segment (>30 - 75 Lakh)

Figures in bracket represent the space in million sqft Source:PropEquity Research, 2010

A Absorption levels have bounced back to scale the peaks as
previously recorded during early 2008. Healthy absorption
trend is recorded Q4 2008 onwards with a steady Q-0-Q
increase.

A Affordable segment is a marginal participant to the growth
story with mid-segment & higher being major contributors.
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... Unsold Inventory Price Trends - Affordable Segment
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Note: Price trend is based on absorption Source:PropEquity Research, 2010
Number of Projects Units
Ongoing Projects 209 78,308
Affordable Segment 41 16,844
Mid Segment 100 43,770

Source:PropEquity Research, 2010
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Gurgaon

FEWER TAKERS FOR AFFORDABLE HOUSING: The
phenomenon of affordable housing is well past the initial
euphoria, with sales gradually declining post Q1 2009

MID & HIGHER SEGMENT SCRIPTING GROWTH STORY: On
account of higher absorption in the mid and higher housing
segment, the absorption trend shows a remarkable recovery

PRICE CORRECTION AND STABILIZATION: Price trends
exhibit a correction during late 2008 encouraging stability,
which further enables a higher absorption velocity on
grounds of rational pricing

Top 5 Developers - Based on absorption
during the period Q1-2009 to Q1-2010

57%

5%

8%

B Unitech

Emaar MGF

DLF

Other

M Vatika Group

® Falcon Builders

Note :All the project types (apartments, villas and independent floors) have
been considered for computing this analysis

Top 5 Selling Apartment Projects (Based on absorption from Q1- 2009- Q1-2010)

Project Developer Colony Launched Launched Absorption Absorption Alf:c:rretni:m
Name Name Name Sqft Units (Sqgft) (Units) (‘yr;
0
Falcon
1 Gulmohar woods Builders Dharuhera 5,275,000 5,000 2,743,000 2,600 52
2 The Residences Unitech Sector 33 1,600,000 1,344 1,600,000 1,344 100
3 Pioneer Park Ploneer o octor61 1,524,000 884 1,524,000 884 100
Urban Land
4 Uniworld Gardens -l Unitech Sector 47 860,000 750 860,000 750 100
5 Sunbreeze Unitech Sector 69 1,019,000 624 998,620 612 98

Avg Unit
Size Sqft

1,055

1,185

1,725

1,146

1,634

Wt Average

Price

(INR/Sqft)

1,700

3,507

3,300

2,995

2,900

Note :A) Absorption implies the number of units that have been sold during Q1-2009 to Q1-2010 B) Current Absorption refers to the pecentage of units sold till date.

PROPEQUITY Performance of Indian Residential Market
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Launch

Date

Jan-09

Apr-09

Jan-09

Feb-09

Jul-09

Completion
Date

Jan-12

Jun-12

Jun-13

Jul-12

Dec-12

Source:PropEquity Research, 2010
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Noida

18,000

16,000

14,000

12,000

ts

10,000

No. of un

8,000

6,000

4,000

2,000

Note: A) Supply consists of Apartments, Villas and Independent floors only. B) New Launch Supply implies
the number of units that have been launched in a given period of time. C) Absorption implies the number
of units that have been transacted in a given period of time irrespective of its launch/completion date

* - Data Available till February 2010

Prorbouiry

New Launch Supply & Absorption

15,503

14,605 (23.7)

(20.3)

6,945 7125

(8.7) (10.5)
6,486
(6.3)

3,779

(5.8)
2,288
(4.0) 1,165
T 758 o6 766 (1.9)
(1.3)(1.2) (1.3)

Q3 2008 Q4 2008 Q12009 Q22009 Q32009 Q42009 Q12010

B New Launch Supply  ® Absorption
Figures in bracket represent the space in million sqft

CREATING INVESTOR INTELLIGENCE

New Launch Supply - Break Up

16,000 - 9,590 9,468
14,000 - (14.4) (15.8)
7 7
£ 12,000 -
)
s 10,000 - 24
g 8000 - 06)
6,000 - 3,415
4,000 - 6,000
2,000 - 633 (1.0) 56 4,160
435(0.6) 1,015 160 56 (3.6)
- : ' 0.1 ' ;
Q3 2008 Q4 2008 Q1 2009 Q2 2009 Q3 2009 Q4 2009 Q1 2010
W Affordable Segment (<=30 Lakh) B Mid Segment (>30 - 75 Lakh)
Absorption - Break Up s 400
8,000 - 1,929 4,395 5,006 8.6
(2.8) 6.7 (7.8)
s 6,000 -
=
)
S 4,000 -
g 4,649
2,000 - 281 . (4.9) 2341 1626 2,159
277 (0.4) (0.4) (2.0) ' (1.9)
— . ) : (1-f1) I'

Q3 2008 Q4 2008 Q1 2009 Q2 2009 Q3 2009 Q4 2009 Q1 2010

B Affordable Segment(<=30 Lakh) B Mid Segment (>30 - 75 Lakh)

Figures in bracket represent the space in million sqft Source:PropEquity Research, 2010

Source:PropEquity Research, 2010

Performance of Indian Residential Market

AThe Noida residential market has witnessed the highest
supply entering a market in any Indian city Q3 2009
onwards.

AThe market has also recorded a significant increment in
absorption levels after the lull phase of Q3 2008 to Qf
2009.
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Unsold Inventory

Price Trends - Affordable Segment

= 3,800 -
25,000 - 20347 [ 8 & 3,600 -
(322) L7 ® _ 3,400 -
20,000 - = & 3,200 -
o - 6 % & 3,000 -
S 15,000 - -5 E’ E 2,800 -
2 4% 3 2400 -
. _ > =} ’ T
S 10,000 | -39 & 2,200 -
2,729 8. - 2 '6 2,000 T T T T T T 1
2000 1 (65) 4, E Q32008 Q42008 Q12009 Q22009 Q32009 Q42009 Q12010
m B 2
Q32008 Q42008 Q12009 Q22009 Q32009 Q42009 Q12010 —Apartments
Price Trends - Mid Segment
B unsold Inventory -#-|nventory Overhang (RHS) 4300 -
Figures in bracket represent the space in million sgft 4:100 i
£ 3,900 -
(=2
@ 3,700 -
L] \ 7
ATS Vlllage § 3,500 -
g 3300 -
l. ail £ 3,100 - . .
P 2,900 -
. . @ 2,700 -
2,500 T T T T T T 1

Q32008 Q42008 Q12009 Q22009 Q32009 Q42009 Q12010

—o—Apartments

Source:PropEquity Research, 2010

Note: Price trend is based on absorption

Number of Projects Units

Ongoing Projects 109 56,683
; : i Affordable Segment 25 14,279
= Mid Segment 55 35,732

Source:PropEquity Research, 2010

Performance of Indian Residential Market
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‘ Noida

INCREASE IN UNSOLD INVENTORY: On grounds of massive
influx of supply, Noida residential market has witnessed an

increase in unsold inventory

PRICE CORRECTION: On account of flooding of the market,
prices in both affordable and mid-segment stand corrected

and are unlikely to appreciate in the short to mid term

HIGHLY DOMINATED MARKET: Unlike most of the other
markets in the country, Noida is a highly dominated market
with top 3 developers accounting for +50% of the total sales

Top 5 Developers - Based on absorption during
the period Q1-2009 to Q1-2010

Jaypee
Amrapali Group
3C Group
Unitech
Gardenia India

Other

Note :All the project types (apartments, villas and independent floors) have
been considered for computing this analysis

Top 5 Selling Apartment Projects (Based on absorption from Q1- 2009- Q1-2010)

Developer Launched

Name Sqft
1 Kosmos Jaypee Sector 134 5,928,000
2 Aman Jaypee Sector 151 3,800,000

3 Lotus Boulevard 3CGroup  Sector 100 5,175,000

4 Sapphire Amrapali o oras 3,289,000
Group
5 Unihomes Unitech Sector 117 1,812,000

Launched Absorption Absorption

Units

5,700

3,500

3,500

2,200

2,500

(Sqgft)
5,335,200
3,800,000
4,398,750
3,058,770

1,214,040

(Units)
5,130
3,500
2,975
2,046

1,675

Current
Absorption
(%)

90
100
85
93

67

Avg Unit

Size Sqft
1,040
1,085
1,439
1,495

725

Wt Average

Price
(INR/Sqft)

2,975
2,100
3,275
3,800

3,062

Note :A) Absorption implies the number of units that have been sold during Q1-2009 to Q1-2010 B) Current Absorption refers to the pecentage of units sold till date.

Prorbouiry
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Performance of Indian Residential Market

Date

Jul-09 Jun-14

May-09 Dec-14

Jul-09 Jun-13
Mar-09 Dec-12
Jun-09 Jun-12

Source:PropEquity Research, 2010

Completion
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Greater Noida

New Launch Supply & Absorption New Launch Supply - Break Up

6,000 - 146 (0.4)
7,000 - 5,000 -
@ 4,000 -
g 3.000 5,550
6,000 - ‘:’57;‘)5 S ’ 1,264 (2.0) (5.2)
S 2,000 -+ 270 (0.7) 580 (0.9)
1,000 - 222 193 (0.3) 1,330 1030
(0.3) 351 (1.3) (1 1) (9072)
5,000 - - EEa— - ; - ;
Q3 2008 Q4 2008 Q1 2009 Q2 2009 Q3 2009 Q4 2009 Q1 2010
W Affordable Segment (<=30 Lakh) m Mid Segment (>30 - 75 Lakh)
-‘2 4,000 -
> .
5 Absorption - Break Up
o 2,500 -
= 939 (1.8)
3,000 - w 2000 - 903 (1.6)
2,240 2,227 § 1,500 - 446
(2.9) (3.1) - 561 (1.2) (0.8)
© 1,000 - 460 (o 9)
2,000 - 1,600 1,610 1,784 3 536 (0.9) 1,194
(2.0) (2.0) 7) 500 - 332 (0.6) 738 (1.1)
551 395 600
1 204 1,170 ) - (0.5) (o 3) (0.5) (0. 7)
955 1.8 T T T T
1000 - 705 - Q3 2008 Q4 2008 Q1 2009 Q2 2009 Q3 2009 Q4 2009 Q1 2010
’ >3 | (0 9) B Affordable Segment (<=30 Lakh) ® Mid Segment (>30 - 75 Lakh)
0.9)
l H Figures in bracket represent the space in million sqft Source:PropEquity Research, 2010
3 2008 Q4 2008 Q1 2009 Q2 2009 3 2009 Q4 2009 Q1 2010 AGreater Noida residential market exhibits an increased
B New Launch Supply  m Absorption activity on both dlaunch and absorption front.
Figures in bracket represent the space in million sqft ) o _
Note: A) Supply consists of Apartments, Villas and Independent floors only. B) New Launch Supply implies AThe above eXh]b]t ]ndlcates that the affordable and m]d'
the number of units that have been launched in a given period of time. C) Absorption implies the number . . . .
of units that have been transacted in a given period of time irrespective of its launch/completion date Segment have a simi lar preference as the] r Share n the
* - Data Available till February 2010 Source:PropEquity Research, 2010 increased absorption remains almost constant.
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‘Greater Noida

Unsold Inventory e Price Trends - Affordable Segment
12,000 - (139) [ 14 Z 3,500 -
| - 12 8 =
10,000 5 § 3,000 -
" | 6761 - 10 & g
,§ 8,000 | (1,4 - E OZ: 2500 -
% 6,000 - g ] — e
g -6 5 = 2,000 -
O > a.
2 4,000 - 6
-4 > 1,500 . : : . . : .
2,000 - > .g Q32008 Q42008 Q12009 Q22009 Q32009 Q42009 Q12010
[J]
- T T T T T T 0 E
Q32008 Q42008 Q12009 Q22009 Q32009 Q42009 Q12010 —&—Apartments
B unsold Inventory (Units) ~ —#~Inventory Overhang (RHS) Price Trends - Mid Segment
Figures in bracket represent the space in million sqft E 3,200 -
c— ’
< 3000 -
Eldeco Riviera g 28007 g g =
g 2,600 -
T 2,400 -
2,200 -
2,000 T T T T T T 1
Q32008 Q42008 Q12009 Q22009 Q32009 Q42009 Q12010
—o—Apartments --Villas
Note: Price trend is based on absorption Source:PropEquity Research, 2010
Number of Projects Units
Ongoing Projects 66 24,957
Affordable Segment 23 10,727
Mid Segment 30 11,591

Source:PropEquity Research, 2010
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‘Greater Noida

SPURT IN NEW LAUNCHES DURING Q1 2010: The quarter
witnessed launch of +5,500 units in the affordable segment during
first 2 months of 2010, resulting in increased unsold inventory

AFFORDABLE SEGMENT RECORDS STABLE PRICES: Prices have
stabilized around the Rs.2,250/ Sft levels after bottoming out in
Q1 2009

UNDER PRESSURE FROM SECONDARY MARKET OFFERINGS, MID-
SEGMENT REGISTERS MINOR PRICE CORRECTION: The mid-
segment housing registers a minor correction, which may be due
to pressure from re-sale supply in the market at competitive
prices

Top 5 Selling Apartment Projects (Based on absorption from Q1- 2009- Q1-2010)

Top 5 Developers - Based on absorption

during the period Q1-2009 to Q1-2010
B Ansal API

B Omaxe

M Supertech Limited

e Parsvnath

Developers
Today Homes &

Infrastructure
Other

6%
6%

Note :All the project types (apartments, villas and independent floors) have
been considered for computing this analysis

Project Developer Colony Launched Launched Absorption Absorption Currer!t Avg Unit wt A\{erage Launch  Completion
Name Name Name Sqft Units (Sqft) (Units) LR Size Sqft Price Date Date
q q (%) " (INR/sqft)
1 Megapolis-Fairway Ansal API Dadri 1,614,000 1,100 1,420,320 968 88 1,468 1,890 Jan-09 Dec-13
2 Palm Green Omaxe  Sector-MU 3,375,000 1,900 1,586,250 893 80 1,777 2,100  Jan-08 Jun-11
3 KingsPark  lodayHomes&  Sector = o0 ), 550 563,340 451 82 1,250 2,100  Jul-09 Feb-13
Infrastructure  Omega-1
4 Eco Village S‘Efrsirtt:gh Sectorl 2,062,000 1,460 515,500 365 25 1,412 2,137  Mar-10 Dec-13
5 Privilege Parsvnath ¢ v pi-2 1,810,000 976 669,700 361 85 1,855 3,350  Jan-07 Dec-11
Developers

Note :A) Absorption implies the number of units that have been sold during Q1-2009 to Q1-2010 B) Current Absorption refers to the percentage of units sold till date.  Source:PropEquity Research, 2010
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Ghaziabad

New Launch Supply & Absorption New Launch Supply - Break Up

7,000 -
) 6000 | 2488 (3.8)
7,000 - "é
£ 5000 -
6,066 S 4,000 - 1,149 (1.8)
(8.1) § 3,000 -
6,000 3 578
2,000 - 5 607 495 (0.8)
1,000 - 532 ( (; 0) . 1200 . 308 0.4) 180 (0.2)
80 ' / 717 420
_ = » | o HE Y -
>,000 Q32008 Q42008 Q12009 Q22009 Q32009 Q42009 Q12010
B Affordable Segment (<=30 Lakh) B Mid Segment (>30 - 75 Lakh)
g 4000 S ann Absorption - Break Up
s 3,500 - ?26724
] 9 3,000 -
< 3,000 T 5500 - 1328(2.3) 1 aec (n3) 1 191
-] ’
983 (
S 2,000 -
3 1(5)88 | 721(1.2)
2,000 ‘c00 - 1'12:4 1 023 1,303 1,024 L 13535 942
(1.4) (1. 4) (1.2) ( (1.0)
- T (U 4) T 1
Q32008 Q42008 Q12009 Q22009 Q32009 Q42009 Q12010
1,000 B Affordable Segment (<=30 Lakh) B Mid Segment (>30 - 75 Lakh)
Figures in bracket represent the space in million sqft Source:PropEquity Research, 2010

A Absorption levels have stabilized at a mark down of 30-40%

Q3 2008 Q42008 Q12009 Q22009 Q32009 Q42009 Q12010 . .
from the previously recorded peaks during early 2008.

B New Launch Supply  m Absorption
Figures in bracket represent the space in million sqft . ) ) )
Note: A) Supply consists of Apartments, Villas and Independent floors only. B) New Launch Supply implies AThe new launCheS have dr]ed Up n the GhaZ]abad market

the number of units that have been launched in a given period of time. C) Absorption implies the number after a mass-ive lau nCh Of + 6 , OOO u n-its -in Q3 2008 .

of units that have been transacted in a given period of time irrespective of its launch/completion date
* - Data Available till February 2010 Source:PropEquity Research, 2010
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‘ Ghaziabad

Unsold Inventory

22,363 23,539 Price Trends - Affordable Segment
25,000 - (349) 21834 (363 22057 0.0 -9
’ (34.3) (33.6) ' m
(31.6) 18,124 -8 & 2,100 -
20,000 - (275) 16566 | 5 &
(25.1) S = 2,050 -
.‘2 - 6 g ‘.5'
£ 15,000 - 5w g 2,000 -
Y | © = )
S 10,000 - * 3 S 1950
z "33 2 1,900 -
i -2 > a
5'000 1 3 1,850 T T T T T T 1
i 0 § Q32008 Q42008 Q12009 Q22009 Q32009 Q42009 Q12010
T T T T T T c
Q32008 Q42008 Q12009 Q22009 Q32009 Q42009 Q12010 -
—o—Apartments
B unsold Inventory (Units -#-Inventory Overhang (RHS . .
y (Units) Y g (RHS) Price Trends - Mid Segment
Figures in bracket represent the space in million sqft 2,700 -
£ 2600 — \
Orange County g —
= 2,500 -
B ~ : Z
@ 2,400 -
L
* 2,300 -
2,200 T T T T T T 1
Q32008 Q42008 Q12009 Q22009 Q32009 Q42009 Q12010
——Apartments
Note: Price trend is based on absorption Source:PropEquity Research, 2010
Number of Projects Units
Ongoing Projects 159 50,607
Affordable Segment 67 20,792
Mid Segment 84 27,948

Source:PropEquity Research, 2010
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‘ Ghaziabad

Top 5 Developers - Based on absorption during

DECLINE IN UNSOLD INVENTORY: With a marked decline in the period Q1-2009 to Q1-2010
new launches, unsold inventory records a decline W Ajnara Farms

B Mahagun
PRICE CORRECTION ACROSS AFFORDABLE AND MID-

SEGMENT HOUSING: The shift of buying activity to emergent
centers of more affordable housing options like Raj Nagar
Extension and Crossings Republic, has lead to the correction S

of the average transacted price in the Ghaziabad market LandCraft

0 Developers
70%
Other

B Panchshel Builtech

Gaursons India

Note :All the project types (apartments, villas and independent floors) have
been considered for computing this analysis

Top 5 Selling Apartment Projects (Based on absorption from Q1- 2009- Q1-2010)

Project Developer Launched Launched Absorption Absorption Curren.t Avg Unit Wt A\{erage Completion
Name Name CeELT7 WETIE Sqft Units (Sqft) (Units) AL Size Sqft Price Date
| a (%) T (INR/sqft)
1 Mahagunpuram Mahagun NH-24 Bypass 1,320,000 1,200 594,000 540 45 1,100 1,850 May-09 Mar-12
. . Crossings .
2 Crossings Republic Crossings NH-24 3,870,000 2,600 774,000 520 90 1,497 2,415 Jan-07 Apr-12
Infrastrusture
. Panchshel .
3 Primrose Builtech Govindapuram 1,544,000 1,400 463,200 420 45 1,103 1,562 Jul-08 Dec-11
. Supertech .
4 Living Stone Limited Crossings NH-24 2,266,000 1,550 611,820 419 60 1,462 2,187 Apr-07 Dec-12
. . Raj Nagar
5 Integrity Ajnara Farms Extension 827,000 600 554,090 402 75 1,377 2,024  Aug-08 Oct-11

Note :A) Absorption implies the number of units that have been sold during Q1-2009 to Q1-2010 B) Current Absorption refers to the percentage of units sold till date.  Source:PropEquity Research, 2010
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Faridabad
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‘Faﬁdabad

New Launch Supply & Absorption New Launch Supply - Break Up
10,000 -
2 8,000 - 377 (0.7)
£
2 6,000 -
9,000 - ¢ 173 ° 1,900 (3.2)
: o i 7,796
(9.9) z 4000 (9.2)
7,626 163 16 500 (0.6)
8,000 - ' 2,000 - 2,494 (0.3) 4
(9.7) 52) 659 (0.1) . 1,620 490 (0.8)
. - (08) . . (2.1) _ w165 (0.1)
7,000 - Q3 2008 Q4 2008 Q1 2009 Q2 2009 Q3 2009 Q4 2009 Q1 2010
B Affordable Segment (<=30 Lakh) ® Mid Segment (>30 - 75 Lakh)
6,000 -
. Absorption - Break Up
.E 5,000 - 8,000 - 808 (1.5)
S 4,000 £ 6,000 -
z 4 i <
3,226 (4.9) S 4,000 - 6.757 1,271
3,000 - 2 3 000 1,185 (1.6) (8.1)
’ 7] 656 (1.2) .9)
1,435 294(0.5) ogo 482(09)
’ 0 - 711 348
2,000 - - (1.8) (0.7) (0:8) 5
1,517 (2.2) Q3 2008 Q4 2008 Q1 2009 Q2 2009 Q3 2009 Q4 2009 Q1 2010
87 B Affordable Segment (<=30 Lakh) B Mid Segment (>30 - 75 Lakh)
1,000 - 654 (1.4)
(1.0) Figures in bracket represent the space in million sqft Source:PropEquity Research, 2010
T AFresh supply in the Faridabad market is dominated by

Q3 2008 Q4 2008 Q12009 Q22009 Q32009 Q42009 Q12010

Affordable housing with 80% of the new launches belonging

B New Launch Supply  m Absorption to this category.
Figures in bracket represent the space in million sqft

Note: A) Supply consists of Apartments, Villas and Independent floors only. B) New Launch Supply implies

the number of units that have been launched in a given period of time. C) Absorption implies the number AA major Spurt in buy]ng aCtiVity 1S Observed n QZ 2009 Wh]Ch

of units that have been transacted in a given period of time irrespective of its launch/completion date . . . .

* _ Data Available till February 2010 source:PropEquity Research, 2000 coincides with the launch of BPTP Elite Floors at Rs. 1,835/
Sft. Around 4,000 units from this project ware sold during

the quarter
PROPEQUITY Performance of Indian Residential Market 36

CREATING INVESTOR INTELLIGENCE



‘Faﬁdabad

Unsold Inventory Price Trends - Affordable Segment
10,863 9,592 .
12,000 - ??775)1 (18.5) (16.3) 10,139 -9 2,300 B = =
(16.4) 9,032 20 3 - 2,200 -
10,000 - : 4 — ]
) (14.7) 7515 121 F 7 g % 2,100
w 8,000 - (12.5) 6 S % 2,000 A
N . 2 £ 1,900 | g———_— —— — "
S 6,000 - & 3 1,800 -
IS R £ 1,700 -
S 4,000 - -3 2 a
., & 1,600 -
21000 7 g 1,500 T T T T T T 1
-1 = Q3 2008 Q4 2008 Q1 2009 Q2 2009 Q3 2009 Q4 2009 Q12010
= T T T T T T 0 g .
Q32008 Q42008 Q12009 Q22009 Q32009 Q42009 Q12010 = —¢—Apartments  ~@=Villas  —a=Independent Floors
mm unsold Inventory (Units)  —#-Inventory Overhang (RHS) Price Trends - Mid Segment
3,400 -
Figures in bracket represent the space in million sqft 3900 -
?.;; 3,000 -
BPTP Elite Floors - Impression $ 2,800 -
Z 2,600 -
Y 2,400 -
& 2200 | ¢ ¢ —— \/./‘
2,000 -
1,800 T T T T T T 1
Q32008 Q42008 Q12009 Q22009 Q32009 Q42009 Q12010
—o—Apartments ~-Villas
Note: Price trend is based on absorption Source:PropEquity Research, 2010
Number of Projects Units
Ongoing Projects 95 44,388
Affordable Segment 44 22,555
Mid Segment 41 20,646

Source:PropEquity Research, 2010
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Faridabad

SPURT OF ACTIVITY IN Q2 2009 IN AN OTHERWISE DORMANT Top 5 Developers - Based on absorption during the
MARKET: Q2 2009 figures stand out in an otherwise dormant period Q1-2009 to Q1-2010
market which might be attributed to a single project of BPTP W BPTP

Elite Floors
M SRS Real Estate

MINOR CORRECTION IN AFFORDABLE SEGMENT APARTMENT 28%
PRICING: Slight correction is witnessed in the affordable

M Era Landmarks

segment apartments on grounds of slower absorption and a RPS Group
shift of investor activity towards plotted development
2 Triveni
MID SEGMENT WITNESSING UPWARD PRICE TREND: Built up 6% 'C;‘tf;aswcwre
er

housing in the mid-segment is registering a slight increase
owing to limited availability and activity in the end user
market

Note :All the project types (apartments, villas and independent floors) have
been considered for computing this analysis

Top 5 Selling Apartment Projects (Based on absorption from Q1- 2009- Q1-2010)

Project Developer Launched Launched Absorption Absorption Currer!t Avg Unit wt A\{erage Launch Completion
Name Name LCICLZ LT Sqft Units (Sqft) (Units) AT Size Sqft Price Date Date
| a (%) T (INR/sqft)
1 Park Elite BPTP Sector 85 663,000 600 663,000 600 100 1,104 2,000 Jun-09 Jul-11
2 Rhythm RPS Group Sector 89 2,870,000 1,880 889,700 583 56 1,530 2,100 Jul-08 Feb-13
3 Park Towers BPTP Sector 77 632,000 550 530,880 462 100 1,150 2,307  Oct-08 Jun-11
Royal Hills
4 (Faridabad SRS Real Estate Sector 87 1,681,000 1,257 605,160 453 70 1,337 2,115 May-07 Dec-12
Residency)
Triveni
5 Galaxy Sector 78 5,100,000 3,000 459,000 270 90 1,710 1,900 Jan-07 Apr-11
Infrastructure

Note :A) Absorption implies the number of units that have been sold during Q1-2009 to Q1-2010 B) Current Absorption refers to the percentage of units sold till date.  Source:PropEquity Research, 2010
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Bangalore
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Bangalore

Supply & Absorption
8,000 -
6,866
71000 i (11.9)
6,319
(10.2)
6,000 T 5,420 5,473
(9.1) 5,035 (8.9)
(7.9) 4,883

5,000 (8.1)
" 4,24
£ 3,863 (6.2
=
3 (4.7)
s 4,000
z° 3,026

2,94
3,000 (4.2
2,010 1,904
35 ,
2,000 e (3.2)
1,258
(1.7)
1,000

Q3 2008 Q42008 Q12009 Q22009 Q32009 Q42009 Q12010%*
B New Launch Supply B Absorption

Figures in bracket represent the space in million sqft

Note: A) Supply consists of Apartments, Villas and Independent floors only. B) New Launch Supply implies
the number of units that have been launched in a given period of time. C) Absorption implies the number
of units that have been transacted in a given period of time irrespective of its launch/completion date
Source:PropEquity Research, 2010

* - Data Available till January 2010
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New Launch Supply - Break Up

5,000 - (6.3
1,004 1 224
£ 4000 | g (1.6)
g (2.7) 1,451
% 3,000 - (2.4)
S 2000 287 787
z ~ | 2,746 05) 2,579 (1.3)
1,000 - 1,295 286 (2.8) 1193 (2.6) 1282
) (1-5) (0.9) (1.|1) (1.2)
Q3 2008 Q4 2008 Q1 2009 Q2 2009 Q3 2009 Q4 2009 Q1 2010 *
H Affordable Segment (<=30 Lakh) ® Mid Segment(>30 - 75 Lakh)
Absorption - Break Up

7,000 1 4,375 3 322

6,000 -~ 7.0 2.826 2 828
:.2 5,000 - 45 2,948
§ 4,000 - 2,139
© 3000 - 3.3)
S , ( 1 043
Z 2,000 -

1,739 1,994 2,179
1,000 - 1,341 1,355
] (1.4) (1.8) 8 (L4) (2.1) (2. 2) 2
T (U 5y T

Q3 2008 Q4 2008 Q1 2009 Q2 2009 Q3 2009 Q4 2009 Ql 2010*

m Affordable Segment(<=30 Lakh) m Mid Segment (>30 - 75 Lakh)

Figures in bracket represent the space in million sqft Source:PropEquity Research, 2010

ASteady increase in absorption velocity over last 3 quarters
ending at Q4 2009. Average monthly absorption velocity is
up at +2,100 units in Q4 2009 from 1,650 units in Q1.

ACumulative fresh launches outnumber the absorption over
the last 7 quarters ending Q1 2010 in the affordable
segment.
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Price Trends - Affordable Segment
Unsold Inventory

2,300 -
37,820
’ 36,648
35,426 / —_
40,000 1 o) (66.7)  (63.4) 33,775 35545 10 g 2,200 -
35,000 - 588 (s61) 29167 g5 [0 B L 100 -
s (50.1) (488) & & £ ~
£ 30,000 - o, 3 =3
2 25000 - o 2 g 2000 -
o 6 tén =
S 20,000 - 5 8 & 1,900 -
| -4 5
15,000 58 1,800 . . . . . . .
10,000 - L, 2 Q32008 Q42008 Q12009 Q22009 Q32009 Q42009 Q12010%
5,000 - 1 2
- : : : : : : 0 % —o—Apartments --Villas
Q32008 Q42008 Q12009 Q22009 Q32009 Q42009 Q12010%  ~
Price Trends - Mid Segment
B Unsold Inventory -#-Inventory Overhang (RHS) 4500 - &
Figures in bracket represent the space in million sqft 4,000
-~ — ’ 7
| &
. é 3,500 -
Brigade Paramount = 7
£ 3000 -
ke —
& 2,500 -
2,000 T T T T T T 1
Q32008 Q42008 Q12009 Q22009 Q32009 Q42009 Q12010%
—e—Apartments -=-Villas
Note: Price trend is based on absorption Source:PropEquity Research, 2010
Number of Projects Units
Ongoing Projects 459 75,099
Affordable Segment 138 17,315
Mid Segment 221 44,458
* - Data Available till January 2010 Source:PropEquity Research, 2010
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‘ Bangalore

Top 5 Developers - Based on absorption
during the period Q1-2009 to Q1-2010

DECLINE IN UNSOLD INVENTORY: Owing to a partial
bounce back in absorption levels, the unsold inventory

M Brigade Group
records a constant decrease Q4 2008 onwards

B Puravankara

AFFORDABLE HOUSING LOSING COMPETITIVENESS:

m DLF
Transacted prices in affordable segment have witnessed
an upward trend Q1 2009 onwards Patel Developers
75.3% Orange Properties

MID SEGMENT RECORDS STABLE PRICING, MARGINAL
DECLINE: Average transacted prices in the mid-segment Other
exhibit stable levels with a correction in villa prices

Note :All the project types (apartments, villas and independent floors) have
been considered for computing this analysis

Top 5 Selling Apartment Projects (Based on absorption from Q1- 2009- Q1-2010%) - Data Available till January 2010

Project Developer Colony Launched Launched Absorption Absorption Alf:c:rrs:i:m Avg Unit Wt;:;s;age Launch Completion
i f D D
(%) Size Sqft (INR/Sqft) ate ate

Name Name Name Sqft Units (Sqgft) (Units)

Westend Heights-New

1 oo DLF BTM Layout 2,870,000 1,976 2,009,000 1,383 80 1,452 2,300  Oct-08 Aug-12
2 Smondoville e s 1,100 846,000 990 90 855 2,350  Oct-09 Mar-13
Developers City 940,000 ’ ’ ’
3 WelworthCity  Puravankara DOddS:’a"ap 1,069,000 1,056 855,200 845 80 1,012 1,967  Jul-09 Apr-12
Brigade N

4 Jackson Group  WhiteField 1,980,000 1,500 930,600 705 80 1,320 4250  Feb-08 Jun-11
. . Brigade o

5 Brigade Metropolis S White Field 2,233,000 1,618 602,910 437 90 1,380 3,440 Oct-06 Jun-11

Note :A) Absorption implies the number of units that have been sold during Q1-2009 to Q1-2010 B) Current Absorption refers to the percentage of units sold till date.  Source:PropEquity Research, 2010
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‘Chennal
New Launch Supply & Absorption New Launch Supply - Break Up
6,000 - 1,142
5,000 - e
£ 4,000 802
< ’ 7 1,632
) ) ’ 1,558
6,000 S 3,000 - o= 641
2 2000 - ?4954 : 257 (0.2)
255 (
1,000 - 1,399 2,612
5,000 _ (1.1) %023)2 t7) . %123)5 - (3075) . (0.8)
Q32008 Q42008 Q12009 Q22009 Q32009 Q42009 Q12010%
4.000 B Affordable Segment(<=30 Lakh) B Mid Segment (>30 - 75 Lakh)
2 Absorption - Break Up
c 1,754
g 3,000 4,000 - 1734 (2.7) 1573 1874
> @ 1 2010
S £ 3,000 o
S 2,000 -
2,000 2 431
1,000 - %103)2 1,681 1,370
464 (1.5) (1.2) 462
- (0.4) : )
1,000 Q32008 Q42008 Q12009 Q22009 Q32009 Q42009  Ql2010%
B Affordable Segment (<=30 Lakh) B Mid Segment (>30 - 75 Lakh)
Figures in bracket represent the space in million sqft Source:PropEquity Research, 2010
Q32008 Q42008 Q12009 Q22009 Q32009 Q42009 Q120104 i . _ _ N
ANew Launches dry up while absorption velocity stabilizes
W New Launch Supply B Absorption at +1,200 units/month during 2009.

Figures in bracket represent the space in million sqft )
Note: A) Supply consists of Apartments, Villas and Independent floors only. B) New Launch Supply implies AAbSOI’ption VelOCity 1n the affordable Segment I’egiSteI’S a

the number of units that have been launched in a given period of time. C) Absorption implies the number . . .
of units that have been transacted in a given period of time irrespective of its launch/completion date grad Ual deCh ne over 3 ConseCUtlve q Uarters end] ng Q4
* - Data Available till January 2010 Source:PropEquity Research, 2010 2009.

PROPEQUITY Performance of Indian Residential Market 44

CREATING INVESTOR INTELLIGENCE



Unsold Inventory Price Trends - Affordable Segment
25,000 - 19,396 9 2,900 -
’ (25.6) 19 015 15,281 - i
16300 (2;_2) 17,562 (18.5) 8 g 2,700
20,000 - ' . (21.8) 15,038 -7 & g 2500 1
(22.9) : 5 3
2 (18.6) -6 g L 2,300 -
S 15,000 - (. S S
5 S Z 2100 -
$ 10,000 - - g 1900 -
-3 ¢ -
o & 1,700 -
5,000 - -2 >
-1 B 1,500 T T T T T T 1
- : : : : : : 0 § Q32008 Q42008 Q12009 Q22009 Q32009 Q42009 Q12010%*
Q32008 Q42008 Q12009 Q22009 Q32009 Q42009 Q12010% = .
—e—Apartments -#-Villas
B Unsold Inventory ~ =@=Inventory Overhang (RHS)
Price Trends - Mid Segment
Figures in bracket represent the space in million sqft 3,500 -
3,300 -+
Akshaya Homes £
A 3,100 -
S~
oc
£ 2900 -
k=
a 2,700 -
2,500 . . . : : . '
Q32008 Q42008 Q12009 Q22009 Q32009 Q42009  Q12010*
== Apartments == Villas
Note: Price trend is based on absorption Source:PropEquity Research, 2010
Number of Projects Units
Ongoing Projects 258 43,925
Affordable Segment 87 17,427
Mid Segment 120 21,786
* - Data Available till January 2010 Source:PropEquity Research, 2010
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‘Chennai

Top 5 Developers - Based on absorption
during the period Q1-2009 to Q1-2010

SIGNIFICANT REDUCTION IN NEW LAUNCH ACTIVITY: Fresh W Unitech
launches have declined constantly over 4 straight quarters
ending Q4 2009

B Puravankara

B Marg Constructions

AFFORDABLE SEGMENT RETAINS PRICE LEVELS,
FLUCTUATIONS WITNESSED: Despite fluctuations,
affordable housing prices do not exhibit directional trends

Alliance Group
4%

BSCPL
MID SEGMENT WITNESSING UPWARD PRICE TREND : 69% Infrastructure
Apartment & Villa prices witness an upward trend Q2 2009 Other
onwards
Note :All the project types (apartments, villas and independent floors) have
. . . been considered for computing this analysis
Top 5 Selling Apartment Projects (Based on absorption from Q1- 2009- Q1-2010%) * _ Data Available till January 2010
Project Developer Colony Launched Launched Absorption Absorption Curren.t Avg Unit Wt A\{erage Completion
Name Name Name Yol Units (Sqft) (Units) AIBEITE Size Sqft Price CHIED (R Date
g g (%) " (INR/sgft)
1 Cosmo City Puravankara Pudupakkam 1,511,000 1,597 1,133,250 1,198 75 946 1,919 Jan-09 Dec-11
(Ananda- .
Unitech Perambur 1,090,000 1,100 1,090,000 1,100 100 992 3,000 May-09 Mar-12
Bhrama)North Town
e BSCPL
3 Bollineni Hillside OMR Road 1,277,000 700 893,900 490 75 1,825 2,600 Mar-09 Mar-11
Infrastructure
4 Orchid Springs  Alliance Group Padi 1,347,000 1,000 606,150 450 60 1,347 3,200 Dec-08 Mar-12
Marg

Kalavakkam 496,000 466 411,680 387 85 1,065 2,199  Jan-09 Jan-11

5 Pushpadruma

Constructions

Note :A) Absorption implies the number of units that have been sold during Q1-2009 to Q1-2010 B) Current Absorption refers to the percentage of units sold till date.  Source:PropEquity Research, 2010
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Pune

New Launch Supply & Absorption New Launch Supply - Break Up

10,000 -
8,000 - 2,400 (3.3)
S
> 1,949 (2.4)
= 6,000 -
12,000 - 11,126 g 3,093 (4.4)
(12.2) 2 4,000 -
1,042 (1.4) 5,300 1,738 (2.6) 1,718 (2.0)
3,852
2,000 - 5.0) (4.2)
10,000 - 1,423 %’165)8 1,129 970 120
- = ; (07) (0.1)
Q3 2008 Q4 2008 Q1 2009 Q2 2009 Q3 2009 Q4 2009 Q1 2010*
B Affordable Segment (<=30 Lakh) B Mid Segment (>30 - 75 Lakh)
8,000 - 7,509 (9.7)
; Absorption - Break Up
> 6,338 (7.7) _
5 5,916 (6.0) 2047 (7.1) 12,000 4,648 (6.3)
‘s 6000 - » 10,000 -
2 § 8,000 - 4,806 4,133 (5.6)
S 6000 - 3,080 (4.1) 3,638 (4.8)
[=]
4,000 - (4.0) Z 4,000 - 1,733 (2.2) 6,060
2,000 - 2,158 (4.8) 3,114 2319 887.(12)
) (18) . _ | (2.6) (L.9) -TE?:;
2,000 - 1,782 (2.1) Q32008 Q42008 Q12009 Q22009 Q32009 Q42009 Q12010*
W Affordable Segment (<=30 Lakh) B Mid Segment (>30 - 75 Lakh)
Figures in bracket represent the space in million sqft Source:PropEquity Research, 2010
32008 Q42008 Q12009 Q22009 Q32009 Q42009 Q12010* A . . . . o . .
a a a a a Q42009Q A Q2 2009 witnessed the highest residential activity in terms
B New Launch Supply  ® Absorption of new launches and absorption both.

Figures in bracket represent the space in million sqft

A Share of mid segment in absorption has increased from 47%

Note: A) Supply consists of Apartments, Villas and Independent floors only. B) New Launch Supply implies

the number of units that have been launched in a given period of time. C) Absorption implies the number 'in Q4 2008 tO 57% 'in Q4 2009 .

of units that have been transacted in a given period of time irrespective of its launch/completion date

* - Data Available till January 2010 Source:PropEquity Research, 2010
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Unsold Inventory Price Trends - Affordable Segment
40,178 42,421 0 60s 2,700 -
- (349 55.1 ’ ~ 2,600 -
45,000 7 L9 A (g5 33 I ;0 0 = 2,500 -
40,000 - (47.7) 31,501 26461 | o 3 & 2,400 - ' ¢ —¢
£ 30000 - 36 - Z 2,200 -
S 25,000 - . oo g 2,100 -
S 20,000 - 4 £ £ 2o
S 15,000 - 5 g 1,900 -
10’000 _ B 2 > 1,800 T T T T T T 1
5000 - 1 s Q32008 Q42008 Q12009 Q22009 Q32009 Q42009 Q1l2010%*
=
- ' ' ' ' ' ' 0 g —e—Apartments  -m-Villas
Q32008 Q42008 Q12009 Q22009 Q32009 Q42009 Q12010%* £
B Unsold Inventor -#-|nventory Overhang (RHS . .
y y g (RHS) Price Trends - Mid Segment
Figures in bracket represent the space in million sqft 3400 -
—~ 3200 - \
. "l'.-—. + ﬂ
Dwarka, Chakan - Naiknavare Developers & 3000 -
o
s THT £ 2800 -
(] +
L 5600 | W —I\.\./.—l
o
2400 T T T T T T 1
Q32008 Q42008 Q12009 Q22009 Q32009 Q42009 Q12010 *
—o—Apartments -m-Villas
Note: Price trend is based on absorption Source:PropEquity Research, 2010
Number of Projects Units
Ongoing Projects 542 81,011
Affordable Segment 189 32,536
Mid Segment 275 41,604
* - Data Available till January 2010 Source:PropEquity Research, 2010
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‘Pune

Top 5 Developers - Based on absorption

DECLINE IN NEW LAUNCHES: Over all, new launches have during the period Q1 2009 to Q1 2010

declined by 65% in Q4 2009 from Q2 2009 not affecting the recent
increase during the same period

B Magarpatta City

B Darode Jog

MARGINAL BUT CONTINUOUS DECREASE IN UNSOLD INVENTORY:

2750, M Kumar Properties
Unsold inventory has declined by 33% in Q1 2010 from Q1 2009

SiddhiVinayak
MID SEGMENT RECORDS STABLE PRICING, MARGINAL DECLINE: Group
. . ) Trishul Builders
Average transacted prices in the mid-segment have undergone
marginal variation and are still lower than the transacted prices 79% Other
in Q3 2008
Note :All the project types (apartments, villas and independent floors) have

. . . been considered for computing this analysis
Top 5 Selling Apartment Projects (Based on absorption from Q1- 2009- Q1-2010%) * _ Data Available till January 2010

. . . Current .. Wt Average .

Project Developer Colony Launched Launched Absorption Absorption . Avg Unit . Launch Completion
Name Name Name Sqft Units (Sqft) (Units) AT Size Sqft Price Date Date
q q (%) " (INR/sqft)
1 Nanded City Maggizsatta Sinhgad 3,710,000 3,500 2,597,000 2,450 70 1,037 2,850  Jun-09 Oct-13
2 Shalini lakeview Jl::f::rls Undri 280,000 700 280,000 700 100 400 1,250 Mar-09 Jun-11
3 Damodar VI Darode Jog Bha;:aa;kar 330,000 500 330,000 500 100 676 2,500  Apr-09 Dec-10
4  Greenland County  Darode Jog Narhe 330,000 500 330,000 500 100 676 2,350 Apr-09 Dec-10
Naiknavare
5 Dwarka And Chakan 1,465,000 1,700 395,550 459 90 862 1,800 Sep-07 Oct-10
Associates

Note :A) Absorption implies the number of units that have been sold during Q1-2009 to Q1-2010 B) Current Absorption refers to the percentage of units sold till date.  Source:PropEquity Research, 2010
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‘ Mohali

New Launch Supply & Absorption

New Launch Supply - Break Up

200 - 50 (0.1) 150 (0.3)
600 -
1,600 - .,2 500 -
[=
1,411 > 400 600 513
1,443 (2.4) , - |
(2.1) g 300 (0.5) (0.6)
1,400 - 2 200 - 5
100 | e
1200 - Q32008 Q4 2008 Q1 2009 Q2 2009 Q3 2009 Q4 2009 Q1 2010%*
’ 1,117 (1.8)
1,068 (1.7 .
7 m Affordable Segment (<=30 Lakh) ® Mid Segment (>30 - 75 Lakh)
1,000 . 893
. (1.4)
£ Absorption - Break Up
"§ 800 - . 66 1,500 - 723 (1.3) 608 (1.1)
2 (0.7 (0.8 '2 L 000 518 (0.9) 565 (1.1)
S 1 416 (0.7)
00 - 587 (0.9) 2
S s00 771 02)
158 (0.2
(0.9) 477
81
400 - (0.6) o
270 - ; . 1)
(1.8) Q32008 Q4 2008 Q12009 Q2 2009 Q32009 Q4 2009 Q12010 *
252 (0.5)
200 | g g6 H Affordable Segment (<=30 Lakh) ® Mid Segment (>30 - 75 Lakh)
(0.1 (0.1 Figures in bracket represent the space in million sqft Source:PropEquity Research, 2010

Q3 2008 Q4 2008 Q12009 Q22009 Q32009 Q42009 Q12010%*

B New Launch Supply  ® Absorption

Figures in bracket represent the space in million sqft

A Steady increase in supply & absorption of new launches
has been witnessed till Q3 2009. Majority of the supply
belongs to the affordable segment.

Note: A) Supply consists of Apartments, Villas and Independent floors only. B) New Launch Supply implies
the number of units that have been launched in a given period of time. C) Absorption implies the number
of units that have been transacted in a given period of time irrespective of its launch/completion date

* - Data Available till January 2010 Source:PropEquity Research, 2010

A However the absorption share exhibits almost an equal
share for both the segments.
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‘ Mohali

. - 2,100 -
12,000 %572;)9 9,902 (91,09? 14 = ’
10,000 - (17.7) 8629 12 8 = 2,000 -
(15.2) 7,880 10 § S 1,900 - o
» 8,000 - (14.0) 559 = =
2 , % € 1,800 -
c (11.8 - 8 g =
2 6,000 - < g 1,700 -
5 - & 1,600
S 4,000 - 4 > '
§ 1,500 T T T T T T 1
2,000 - - 2 § Q32008 Q42008 Q12009 Q22009 Q32009 Q42009 Q12010%*
[=
' ' ' ' ' ' o - —e—Apartments —=-Villas
Q32008 Q42008 Q12009 Q22009 Q32009 Q42009 Q12010%*
Price Trends - Mid Segment
B Unsold Inventory -#-Inventory Overhang (RHS) 3900 - &
Figures in bracket represent the space in million sqft 3000 -
Eg 2,800 -
Mohali Hills ¢ Emaar MGF S 2600 -
Z ’
= T
g 2400 - "
I 2,200 -
2,000 T T T T T T 1
Q32008 Q42008 Q12009 Q22009 Q32009 Q42009 Q12010 *
i —o—Apartments -#-Villas =#—Independent Floors
X Note: Price trend is based on absorption Source:PropEquity Research, 2010
Number of Projects Units
Ongoing Projects 87 18,707
Affordable Segment 38 7,495
Mid Segment 41 9,504
-
* - Data Available till January 2010 Source:PropEquity Research, 2010
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Mohali

Top 5 Developers - Based on absorption

NO NEW SUPPLY SINCE Q4 2009: No significant launches have during the period Q1-2009 to Q1-2010
been recorded in the primary market of the city during this

period
B Taneja Developers

DECLINE IN UNSOLD INVENTORY: Due to a continuous increase in

B Unitech

absorption levels, unsold inventory has registered a decline of
36% for Q3 2008 & Q1 2010 W Emaar MGF

4% Jaipuria
PRICE INCREASE IN AFFORDABLE SEGMENT : Average transacted 64% o |
prices of apartments in affordable segment have increased since y Motia Group
Q1 2008 whilst the same has decreased marginally in the mid Other
segment

Note :All the project types (apartments, villas and independent floors) have
been considered for computing this analysis

Top 5 Selling Apartment Projects (Based on absorption from Q1- 2009- Q1-2010%) - Data Available till January 2010
. . . Current .. Wt Average .
Project Developer Colony Launched Launched Absorption Absorption . Avg Unit . Launch Completion
Name Name Name Sqft Units (Sqft) (Units) AT Size Sqft Price Date Date
q q (%) " (INR/sqft)
1 TDICity-Apartments . 2" Sector117 1,600,000 1,200 800,000 600 100 1,300 2,250  Jan-08 Sep-12
Developers
2 The Views Emaar MGF Sector 105 2,820,000 1,156 592,200 243 75 2,437 2,950 Jul-06 Dec-11
3 Sunrise Green Jaipuria Zirakpur 1,455,000 959 320,100 211 65 1,517 2,175 Dec-06 Dec-10
Barnala .
4 Maya Garden Zirakpur 433,000 264,130 178 99 1,405 2,250 Mar-08 Mar-10
Developers 291
5 Royale Estates Motia Group  Zirakpur 1,351,000 829 270,200 166 95 1,572 2,625 May-06 Mar-10

Note :A) Absorption implies the number of units that have been sold during Q1-2009 to Q1-2010 B) Current Absorption refers to the percentage of units sold till date.  Source:PropEquity Research, 2010
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Chandigarh

New Launch Supply & Absorption

New Launch Supply - Break Up

300 - 280 (0.5)
300 | g w 250 -
(0.46) g 200 -
S 150 -
) il
250 - < 1(5)8
207 0 - T O T © T © T © T © T © !
(0.38) Q32008 Q4 2008 Q1 2009 Q2 2009 Q3 2009 Q4 2009 Q12010 *
200 - .
m Affordable Segment (<=30 Lakh) ® Mid Segment (>30 - 75 Lakh)
157 (0.32)
o 150 - Absorption - Break Up
= 200 - 122(0.21)
=}
o
2 104 (0.21) 113 (0.23) 109 (0.25) 2 150 - 93 (0.14)
[=
100 - 91(0.17) 8(0.17) ?5 100 71(0.13) 72(0.13) 59 (0.09) 6 0 65 (0.1)
o
2 50 - 64
(0.09)
0 . . . . .
50 - Q3 2008 Q4 2008 Q1 2009 Q2 2009 Q3 2009 Q4 2009 Q1 2010*
m Affordable Segment (<=30 Lakh) ® Mid Segment (>30 - 75 Lakh)
Figures in bracket represent the space in million sqft Source:PropEquity Research, 2010
0 - .

Q32008 Q4 2008 Q1 2009 Q2 2009 Q3 2009 Q4 2009 Ql 2010 < . . o . .
- AThere have been no significant launches in Chandigarh post

Q3 2008 which were primarily in the mid segment.

B New Launch Supply  m Absorption

Figures in bracket represent the space in million sqft A Absorption levels since Q4 2008 have undergone marginal

variations and have registered an average absorption of 110
units every quarter.

Note: A) Supply consists of Apartments, Villas and Independent floors only. B) New Launch Supply implies
the number of units that have been launched in a given period of time. C) Absorption implies the number
of units that have been transacted in a given period of time irrespective of its launch/completion date

* - Data Available till January 2010 Source:PropEquity Research, 2010
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‘ Chandigarh

Unsold Inventory

Price Trends - Affordable Segment
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B Unsold Inventory ~ =#=Inventory Overhang (RHS) Price Trends - Mid Segment
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2,900 -
Marble Arch Ii £ 2700 -
= 2,500 -
. 2 2300 -
4N ) _§ 2,100 -
4 ‘ o 1,900 -
1,700 -
1,500 . T . T . T . T . T . T 1

Q32008 Q42008 Q12009 Q22009 Q32009 Q42009 Q12010*

—o—Apartments --Villas

Note: Price trend is based on absorption Source:PropEquity Research, 2010

Number of Projects Units

Ongoing Projects 18 4,076
Affordable Segment 2 346
Mid Segment 11 2,253

* - Data Available till January 2010 Source:PropEquity Research, 2010
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‘ Chandigarh

Top 5 Developers - Based on absorption
during the period Q1 2009 - Q1 2010

B Sun City Projects

DOMINATING MID SEGMENT MARKET: Absorption share of mid
segment is recorded to be over 55% across every quarter

B Samar Estates

DECLINE IN INVENTORY OVERHANG : Inventory overhang period

declined to 15 quarters (45 months) in Q1 2010 from 21 quarters ® AP Shresth
) Coloni

(63 months) in Q2 2009 Pgrg\?rl]zci[]

Developers

UPWARD TREND IN PRICING: Average transacted prices of Trishla Builders
apartments in mid segment have increased from INR 2,510 /Sqft

in Q3 2008 to INR 3,213 in Q1 2010, an increase of 28% Others

Note :All the project types (apartments, villas and independent floors) have

. . b idered f ting thi lysi
Top 5 Selling Apartment Projects (Based on absorption from Q1- 2009- Q1-2010*) O Data Available £l 1anuary 2010

Project Developer Launched Launched Absorption Absorption Currer!t Avg Unit wt A\{erage Launch Completion
Name Name LICLZ L Sqft Units (Sqft) (Units) AT Size Sqft Price Date Date
| a (%) T (INR/sqft)
. . . Panchkula
1 Parikrama Sun City Projects (Sec-20) 1,553,000 550 341,660 121 70 4,075 3,550 May-07 Jan-11
Ess Vee Samar Estates | aneMKula 000 300 119,880 81 90 1,482 3,600 Jun-06 Dec-10
Apartments (Sec-20)
. AP Shresth
3 Panchkula Heights Coloniser Panchkula 415,000 264 103,750 66 70 1,575 2,216  Mar-08 Oct-10
g TshlaPlus L Builders | Panehkula o000 312 93,800 62 97 1,503 2,100  Jan-07 Aug-09
Homes (Pir Muchala)
5 Imperial Harmony Panchkula 02 000 280 64,820 39 30 1,654 2,648  Jul-08 Mar-11
Residency Coloniser (Pir Muchala)
Note :A) Absorption implies the number of units that have been sold during Q1-2009 to Q1-2010 B) Current Absorption refers to the percentage of units sold till date. Source:PropEquity Research, 2010
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Disclaimer:

The contents of this report are based on public information
generally believed to be reliable. Due care and caution has been
exercised in compilation of data. However this report does not
purport to be a solicitation of any advice of P E Analytics Pvt Ltd
and P E Analytics does not accept any liability whatsoever nor do
they accept responsibility for any consequences arising from the
use of the research or information provided herein.
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